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MATRIMONIAL
For our U.S. citizen graduate daughter, 29 years old, working in
reputed firm, we are looking decent, educated & professional U.S.
citizen aging 35 years. Contact with Bio-Introduction and picture via
E-mail.

 
Email: shahid@ribbonbazaar.com, novum123@ribbonbazaar.com
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CULTURE, MUSLIM & PAKISTANI CULTURE & 
PAKISTANI MUSLIMS 

By 
Shahid Mahmood Butt 

Email: sila.law@gmail.com 
======================== 

Culture is derived from Latin word cultura which stands for Cultivation. It is a term that has many different meanings.  However, the word "culture" is most commonly used in three basic senses: 
 Excellence of taste in the fine arts and humanities, also identified as high culture 
 An integrated pattern of human knowledge, faith, belief, and behavior that depends upon the capacity and aptitude for symbolic thought and social learning 
 The set of communal attitudes, values, goals, and practices that characterizes an institution, organization, or group 

With the passage of time "culture" emerged as a concept central to anthropology, encompassing all human phenomena that are not purely results of human genetics. Specifically, the term "culture" denotes to; 
 the evolved human capacity to categorize and represent experiences with symbols, and to act imaginatively and creatively; and 
 the distinct ways that people living in different parts of the world classified and represented their experiences 

Muslim culture is a term primarily used in academia to describe the cultural practices common to Muslims. As the religion Islam originated in 7th century in Arabia so the early forms of Muslim culture were predominantly Arab. With the rapid expansion of the Muslim empires, Muslim culture has influenced, by or large, the rest of the world especially assimilated much from the Persian, Turk, Pakistani, Mongol, Indian, Malay, Berber, Indonesian, Roman Byzantine, Spanish, Sicilian, Balkans, Filipino and Western cultures. 
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Muslim Culture refers to the customs and traditions that Muslims have adopted in their respective countries including the Islamic / Muslim Clothing they wear, foods they eat, wedding traditions and other such aspects of their Life. Muslim Culture is near to nature and bestowed with rich cultural heritage of loving and caring community. In spite of several problems, faced by the Muslims, in this west dominated world, people help each other in all aspects of life. One can say that whole of the Muslim community lives like an extended family, sharing joys and grieves of life together. Culture of Pakistan. 
The society and culture of Pakistan comprises numerous diverse cultures and ethnic groups: the Punjabis, Kashmiris, Sindhis in east, Muhajirs, Makrani in the south; Baloch and Pashtun in the west; and the ancient Dardic, Wakhi and Burusho communities in the north. These Pakistani cultures have been greatly influenced by many of the surrounding countries' cultures, such as the Turkic peoples, Persian, Afghan, and Indians of Asia, Central and the Middle East. 
In ancient times, Pakistan was a major cultural hub. Many cultural practices and great monuments have been inherited from the time of the ancient rulers of the region. One of the greatest cultural influences was that of the Persian Empire, of which Pakistan was a part. In fact, the Pakistani satraps were at one time the richest and most productive of the massive Persian Empire. Other key influences include the Afghan Empire, Mughal Empire and later, the short lived but influential, the British Empire. 
Pakistan has a cultural and ethnic background going back to the Indus Valley Civilization, which existed from 2800–1800 B.C., and was remarkable for its ordered cities, advanced sanitation, excellent roads, and uniquely structured society. Pakistan has been invaded many times in the past, and has been occupied and settled by many different peoples, each of whom have left their imprint on the current inhabitants of the country. Some of the largest groups were the 'Aryans', Greeks, Scythians, Persians, White Huns, Arabs, Turks, Mongols, Afghans, Buddhists and other Eurasian groups, up to and including the British, who left in the late 1940s. 
The region has formed a distinct cultural unit within the main cultural complex of South Asia, the Middle East and Central Asia from the earliest times, and is analogous to Turkey's position in Eurasia. There are differences in culture among the different ethnic groups in matters such as dress, food, and religion, especially where pre-Islamic customs differ from Islamic practices. Their cultural origins also reveal influences from far a field, including Tibet, Nepal, India and eastern 
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Afghanistan. All groups show varying degrees of influence from Persia, Turkestan and Hellenistic Greece. Pakistan was the first region of South Asia to receive the full impact of Islam and has developed a distinct Islamic identity, historically different from areas further west.  
Analysis of Muslim Culture in Pakistan 
A simple analysis of Muslim Culture in Pakistan can be elaborated as under; 

 The outer circle consists of “cultural Muslims”, who follow their religion in a somewhat superficial manner. They consider their religion a part of their culture, but do not necessarily read much about their faith or practice their religion actively. For them, Islam simply forms a framework identity for the social activities they engage in or identity for the social activities they engage in or identify with. 
 The second circle is occupied by “ritual Muslims”. They mainly practice the five pillars of Islam and are friendly. 
 The third circle represents “theological Muslims”. They study Islamic texts in greater depth and are interested in implementing shriah law instead of the worldly law of the land. 
 The fourth circle consists of “revolutionary Muslims”. They usually have trend and mindset to use force for implementation of their beliefs. 
 The fifth and innermost circle represents “militants”. They represent only a very small fraction of Muslim society but they are ready to sacrifice for implementation of their beliefs. 

Proposed Measures to Promote Values of Quran 
Based on this analysis it is the need of time to adapt considered communication suitable for each group to promote Quranic values and culture. It needs logic, reasoning and working with and within these groups to guide and encourage them to endorse values of the Holy Quran resulting into the desired Quranic culture. 
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